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ÅIntroduction to Econolyst

ÅAgreeing terms

ÅDiscuss the primary business drivers to AM 
adoption

ÅLook at the social, economic & environmental 
benefits of AM to the consumer

ÅProvide examples & science

ÅConclusion

ÅQuestions

Agenda & contents (50-mins)
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About Econolyst

ÅEconolyst is a UK based 
consultancy dedicated to the 
Additive Manufacturing  
sector
ÅEstablished 2004
Å4 core FT / PT staff (2 

vacancies)
Å9 associates
ÅActive in the UK, Israel, Spain, 

Scandinavia, Benelux, USA, 
Middle East & Far East
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What we do

ïSupporting businesses
ÅAM strategies

ÅVendor business & technology strategies

ïSupporting People
ÅAM staff training and development

ÅMentoring & group facilitation

ïSupporting government
ÅAnalysis of AM on society & industry

ïEngaging in AM research
ÅATKINS

ÅOPTOMAN

ÅKARMA
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Agreeing terms ςsetting the context

Additive Manufacturing is the manufacture 
ƻŦ Ψend-useΩ ŎƻƳǇƻƴŜƴǘ ǇŀǊǘǎ ǳǎƛƴƎ 

Additive Layer Manufacturingprocesses
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Agreeing terms ςenabling ALM

ALM processes are 
automated systems

that take 2-
dimensional layersof 
computer data and 

rebuild them into 3D 
solid objects
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Business drivers from AM adoption

AM reduced the need for tooling (moulds / jigs)

Å Enables the manufacture of low volume production

Å Simplifies the supply chain & reduces capital investment

AM enables complex geometries

Å Part consolidation

Å Optimised geometries

Å Personalised & customised products

Increased process & supply chain efficiencies

Å Less raw material needed

Å Less waste material and recycling

Å Enables new business and supply chain models

Å Distributed manufacture
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Consumer benefits of AM

Access to new products

Personalized products

Less raw material

Less waste

Shorter lead time

ECONOMIC
BENEFITS TO THE 

CONSUMER

Customised products

SOCIAL BENEFITS TO 
THE CONSUMER

ENVIRONMENTAL 
BENEFITS TO SOCIETY

Lower cost products

Reduced 
carbon 

footprint

Product differentiation

Distributed manufacture
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Customer drivers to AM consumption

Access to new products

Personalized products

Less raw material

Less waste

Shorter lead time

ECONOMIC
BENEFITS TO THE 

CONSUMER

Customised products

SOCIAL BENEFITS TO 
THE CONSUMER

ENVIRONMENTAL 
BENEFITS TO SOCIETY

Lower cost products

Reduced 
carbon 

footprint

Product differentiation

Distributed manufacture
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Lower cost products ςincreased market


