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Welcome to Today's Webinar:
The Social, Economic & Environmental Benefits
of Additive Manufacturing
January 21,2010, 11:00 p.m. EST
We will begin in a few moments

Please note: You need to call in for the audio as indicated in your confirmation & reminder messages. Call-
in information is listed under the “Info” Tab on your screen as well.

+ All participants are muted at the beginning. to avoid background noise.

We will open the audio during Q&A.

Use the text-chat features throughout the presentation to submit questions.

Direct subject-related questions to Host & all Panelists or all Participants.

Questions will be addressed at the end of the meeting as time allows.

This session is being recorded. All registrants will be notified when the recording is posted.

+ If you're attending as a group please let us know the number in your group. Consider holding a discussion
session after we're done for additional value.

Enjoy the presentation!



Welcome & Introductions:

Carl Dekker
Chairman
Direct Digital Manufacturing
Tech Group




Dr Phil Reeveswvianaging Director, Econolyst Ltd, UK

The Social, Economic &
Environmental benefits of

Additive Manufacturing

Econol

www.econolyst.co.uk
Monday, 18 January 2010




Agenda & contents (5ins)

A Introduction to Econolyst
A Agreeing terms

A Discuss the primary business drivers to AM
adoption

A Look at the social, economic & environmental
nenefits of AM to the consumer

A Provide examples & science
A Conclusion
A Questions
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About Econolyst

A Econolyst is a UK based
consultancy dedicated to the
Additive Manufacturing
sector

A Established 2004

A 4 core FT / PT staff (2
vacancies)

A 9 associates o

A Active in the UK, Israel, Spain,
Scandinavia, Benelux, USA,
Middle East & Far East
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Agreeing termg, setting the context

Additive Manufacturing is the manufacture
2 BndWse) O2YLIRYSY i |
Additive Layer Manufacturingorocesses

F 4
|
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Agreeing termg, enabling ALM

ALM processes are
automated systems
that take 2-
dimensional layerof
computer data and
rebuild them inta3D

solid objects
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Business drivers from AM adoption

€ AM reduced the need for tooling (moulds / jigs)
A Enables the manufacture of low volume production
A Simplifies the supply chain & reduces capital investment ot
€ AM enables complex geometries “
A Part consolidation
A Optimised geometries
A Personalised & customised products
€ Increased process & supply chain efficiencies

A Less raw material needed
A Less waste material and recycling

A Enables new business and supply chain models
A Distributed manufacture
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Consumer benefits of AM

ECONOMIC
BENEFITS TO THE

CONSUMER

Lower cost products

Shorter lead time

Less raw material Product differentiation
Less waste Access to new products
Distributed manufacture Customised products

Personalized products

carbon SOCIAL BENEFITS T

] Reduced
J footprint THE CONSUMER
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Customer drivers to AM consumption

[ Lower cost productﬁ
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Lower cost productg increased market
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